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[bookmark: _heading=h.gjdgxs]Introduction
[bookmark: _heading=h.30j0zll]Background
According to Kahn (2018), innovation can be described as the development, creation, and implementation of new products, processes, and services that aim to improve the effectiveness, efficiency, and competitive advantage of the business. In the business world, entrepreneurship and innovation are considered as two closely related words, primarily due to the fact that entrepreneurship is often perceived as a process related to applying innovation in order to bring novel or creative ideas to life (Lounsbury et al., 2019).
However, such an ability to foster innovation to create novel products and processes generally requires entrepreneurs to possess certain types of intelligence, expertise, and knowledge (Kuratko, 2017). For instance, according to the Triarchic theory of intelligence, the ability of an individual (or in this case entrepreneur) to come up with creative ideas is often determined by his/her creative intelligence. Creative intelligence can be described as an ability of a person (or entrepreneur) to create both novel and useful solutions (Sternberg, 2018).
Such solutions can take the form of a product, service, or a process that enables businesses to solve customer problems innovatively or better than their competitors (Sternberg, 2018). Similarly, in existing literature, knowledge entrepreneurship is also considered important in fostering creativity and innovation. It can be considered as those abilities or skills of an entrepreneur that helps him/her in creating or recognizing novel opportunities and assist the entrepreneur to take appropriate actions that are aimed at realizing an innovative knowledge practice or product (Staniewski, 2016; Moutinho et al., 2016). Thus, the current research will try to explore the role of knowledge entrepreneurship and creative intelligence in fostering innovation among entrepreneurs to create both novel and useful solutions. In other words, the research will try to determine the importance of knowledge in stimulating entrepreneurship, as well as the creative intelligence of entrepreneurs in fostering innovation by promoting the creation of novel products and processes.
[bookmark: _heading=h.1fob9te]Research Question
The current research will try to answer the following key question:
“What role of knowledge entrepreneurship and creative intelligence plays in helping entrepreneurs to develop innovative and useful products and processes?”
[bookmark: _heading=h.3znysh7]Research Objectives
The following are the important objectives that this study will try to accomplish:
· To evaluate the role of knowledge entrepreneurship in fostering innovation that leads to the creation of new products and processes.
· To determine the role of creative intelligence in helping entrepreneurs to create novel and useful products/services.
[bookmark: _heading=h.2et92p0]Research Design
[bookmark: _heading=h.tyjcwt]Research Philosophy
In order to conduct this research, the philosophy or interpretive framework of social constructivism will be adopted that tends to focus on developing the subjective meaning of the world. While using this philosophy, the researcher typically focuses on developing patterns of meaning inductively, rather than relying on an existing theory to provide inferences (Jung, 2019). Thus, by using this philosophy the current research will also try to explore and develop the potential patterns of meaning associated with the understanding role of knowledge entrepreneurship and creative intelligence in fostering innovation.
[bookmark: _heading=h.3dy6vkm]Research Choice and Data Collection Method
In this research, a qualitative research design will be adopted that focuses on collecting and analysing non-numerical data in order to understand experiences, concepts, opinions, or meanings of social phenomena (Lune and Berg, 2017). The benefit of using this design is that it helps the researcher in gaining detailed insights into the research problems and generating novel ideas to address those problems (Gentles et al., 2016). The reason why this research choice has been pursued to conduct the current study is that it will enable the researcher to explore all the possible factors that are linked with knowledge entrepreneurship and creative intelligence that might be contributing to the creation of innovative products and processes.
However, the limitation of using this approach is that it possesses a subjective nature and the findings of the research can become difficult to generalise elsewhere (Hennink et al., 2020). In order to collect this qualitative data, interviews will be conducted with 8 entrepreneurs who will be asked open-ended questions related to the important constructs (i.e., creative intelligence and knowledge entrepreneurship) of this study.
[bookmark: _heading=h.1t3h5sf]Sampling Strategy
In order to select the research participants (i.e., entrepreneurs) for the interview, a convenience sampling technique will be utilised in the research. Under this sampling technique, the researcher typically tries to contact or approach those members of the population to create the research sample who are easy to reach or convenient to contact for collecting the research data (Etikan et al., 2016).
[bookmark: _heading=h.4d34og8]Ethical Issues
One ethical issue that can occur while conducting this research is related to gaining the informed consent of the research participant. However, to address this issue, the research participants (i.e., entrepreneurs) will be provided clear details about the topic of the research, their role in the study, as well as the entire research process in order to ensure transparency. Moreover, all the confidential data of the respondents will also be protected throughout the research and their anonymity will be ensured (Artal and Rubenfeld, 2017). For this purpose, their real names will not be disclosed under the research study.
[bookmark: _heading=h.2s8eyo1]Reflections
Upon reflecting on the positionality of this research, it can be inferred that following the principles of social constructivism (or interpretivism) will assist the researcher in analysing how creative intelligence and knowledge entrepreneurship enhances the ability of entrepreneurs to create innovative products and processes, leading to the development of successful business ventures. In other words, this position will help the researcher to comprehend the possible patterns of meaning related to the constructs (or social phenomena) of knowledge entrepreneurship and creative intelligence, including their role in fostering innovation. In addition to this, by reflecting on the possible limitations of this research, it can also be inferred that the findings of the study might become difficult to generalise elsewhere and they may have a high level of subjectivity. However, such subjectivity and problems associated with generalizability will try to be avoided by ensuring that saturation is reached while collecting the data for the study and potential biases are avoided while selecting the research participants.
[bookmark: _heading=h.17dp8vu]Closing Summary
The findings that will be obtained from this research will be highly crucial in understanding the significance of knowledge entrepreneurship, as well as creative intelligence in improving the ability of entrepreneurs to foster innovation. In other words, the research will help in highlighting how entrepreneurs can enhance their ability to create both innovative and useful solutions for their target customers that also allow them to earn high margins and sustainable competitive advantage. In other words, the research will help in determining the role of creative intelligence and knowledge entrepreneurship in making business ventures survive and thrive within their respective markets by fostering innovation.
[bookmark: _heading=h.3rdcrjn]
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