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[bookmark: _Toc85019280]Abstract
Purpose: The main aim of this research is based on identifying the key factors (i.e., perceived behavioural control, subjective norms, and attitudes) that have impacted students’ buying intention over fast-moving consumer goods (FMCGs). Moreover, the study has also explored the extent to which students have shown intention to buy FMCG products during lockdowns that were imposed in response to the Covid-19 pandemic.
Design/Methodology/Approach: For conducting this research, quantitative research methodology has been used and a deductive approach was also followed for proposing relevant hypotheses for the study by using existing theories and data that was extracted from the previous literature. To test the hypotheses of this research, the statistical techniques of regression and correlation analyses have been utilised for this study and these tests have been conducted on the data that was collected from a sample of 50 students (who were studying at the University of Northampton) by using a survey questionnaire.
Findings: The findings of this study indicated that perceived behavioural control, as well as subjective norms of the students, had a positive and significant impact on their behavioural intentions related to purchasing fast-moving consumer goods in the Covid-19 pandemic. However, the study also indicated that since the p-value of the explanatory variable associated with “attitude” was higher than 0.05 level of significance, it did not have any statistically significant impact on the behavioural intentions of the students related to purchasing fast-moving consumer goods in the Covid-19 pandemic after the imposition of lockdowns.
Practical Implications: The findings of this study can be considered as highly useful, especially in understanding the behaviours of the people (or in this case students) in terms of purchasing FMCG products, especially under crisis or situations like the Covid-19 pandemic. This is because the study has clearly shown that similar to most people, students have also demonstrated panic buying behaviour when it comes to purchasing FMCG products after the lockdowns that were imposed in response to the Covid-19 pandemic. This might also be a key contributing reason behind the shortages of important FMCG products in the market.
Originality/Value: The study is an original piece of work as it has helped in understanding the behavioural intentions of the students towards purchasing fast-moving consumer goods in the Covid-19 pandemic.
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[bookmark: _Toc85019281]Chapter 1: Introduction
[bookmark: _Toc85019282]1.1 Background 
It was explored that FMCG products were included with the toiletries, beverages, over counter medicines, cleaning and laundry products, personal care products, and many more. However, the research was related to the student's behaviour that was positively affected with the FMCG products because they were not able to receive those products on the time. However, this has been affected in many factors as this has included less intention in purchasing the FMCG product and they are over life was also affected. Further, in most of the research, it has been observed that Covid has created a great disaster during the lockdown as it has affected the purchasing of FMCG products (Rajamohan et al., 2021). All over the world pharmacists were creating the stand that was up to the challenge as they were showing commitment that they have served. It was also observed that community pharmacists have supported the government in taking the initiatives that can control the pandemic that they have ensured that the patients were continued to receive their medicines. 
Most of the hospital pharmacists were moving beyond the specialities to help them in giving critical care to the patients. Moreover, students were also facing issues in managing their studies and they were not satisfied in purchasing the FMCG products. It was also observed that it has been stated previously that Covid-19 was one of the major disruptions in most of the areas in the lives that have created the insecurities that were surrounded by the pandemic that has influenced a whole range of consumer behaviour. The context and patterns of behaviour have managed the theories that have been analysed after an extensive review of the literature. The overall study was focused on the behaviours of the students where they have been affected through attitude, PBC, subjective norms that have affected positively. It was also observed that the approach within worldwide epidemic where Covid-19 has brought in creating the worldwide emergency in the FMCG business that has affected almost 195 nations all over the world (Kumar et al., 2021). However, the epidemic has made the financial background over the globe that has been implied to be followed the worldwide downturn. It was also explored that the FMCG business all over the world was encountering the solid instability that has created the outburst in the worldwide epidemic that was Covid-19. 
It was also observed that the intention of the students in purchasing their related products but they were not able to receive on the required time, in that case, the level of satisfaction was declined and their behaviour was highly affected, however, such changes have been observed in the situation due to the lockdown. Pharmaceutical companies were most affected due to the covid as the demand for the intake of medicines was high whereas the supply of the medicine was difficult in reaching the stores due to the lockdown (Bhakat et al., 2021). In that case, students were also facing problems in doing the research related to the studies as they were not getting those products that they have ordered in this way they were unable to fulfil their projects.
 In this overall scenario, it has been explored that the perceived behaviour control was considered as one of the perceptions in terms of difficulty that was used to enact with the behaviour. In that way, behaviour control has created a big impact on the student's behaviour that has been directly affected by a situation of the pandemic. As it was highly affected by the students because they were facing issues in managing their data and they were not able to receive the medicines in doing their related research. They were doing modern research related to medicine and healthcare that was evolved under the basis of evidence that has led towards better understanding related to the disease (Koncar et al., 2020). Most of the medical students were doing clinical research activities where they were using different formulas in making the medicines in that case, it was their requirement in taking the medicines. Under that situation, they were facing issues because most of the medicines were unable to reach because of the lockdown and they were facing difficulties in managing their projects. 
[bookmark: _Toc85019283]1.2 Significance of the Study
It was explored from the researches that in almost all the grades most of the students have made some learning gains in their subjects as they were affected by the Covid19 pandemic where they were unable to get the medicines (Siagian et al., 2021). In this research study, it has been observed that how their attitude and their perceived behaviour has been changed due to the lacking of medicines from the FMCG products they were required. However, it has been explored that the world was dealing with the effects of pandemics for more than a year, as the height of pandemic has increased where most of the countries were unable to deliver the FMCG products as this has created many issues in dealing by the students.
As most of the students were facing issues in managing their experiments because the required things, they were looking for was difficult in receiving those products. However, the demand for FMCG products was high whereas the supply of those products was not up to the mark due to the lockdown (Chaudhary et al., 2020). As some of the consumers have restored those medicines and they were working on those in fulfilling their projects. It was also evolved that the planned behaviour has been able to manage because pandemic was an unplanned event that has created the problem for the students in managing their research projects. 
However, it was observed that their behaviour was highly affected as it has created a great impact on the FMCG industry and purchasers were progressive in purchasing the items in which it has taken with the long timeframe worldwide to be assembled for the supply that was almost slowdown. As there was a rising concern of the FMCG products in which it has been explored that the students were behaviour has been affected badly because they were unable to perceived required FMCG products they were looking for and this has created a big gap during their overall process in their studies. It has been explored that the FMCG has become cashless due to the prominent trend that has created an impact in the FMCG industry during the Covid (Meera et al., 2017). However, the growing frenzy in the outbreaks where buyers were moving towards the credit where only instalments and further computerised systems were considered. Likewise, this trend might increase with the large number of people who were staying indoors in which the number of prepaid orders was going through online. 
Also, there were contactless instalment doors to be anticipated with the increase in demand. It was further explored that most of the students (purchasers) were progressively purchasing the items online but they were not able to get those products due to the barriers, in that case, it was difficult for them in managing their projects. It was also observed that the situation has almost pushed human behaviour in different directions with various aspects that were not recoverable. As the pandemic was not one of them know normal crises that we're unable to be controlled and this has resulted in the economic instabilities where consumers were the drivers of market competitiveness. 
It was also observed that the study has been comprised with the student's attitude that has shown the positive impact in their behaviour because of the low supply and rise in demand in the FMCG products, whereas it was also observed that the students have also shown the positive effect in their perceived behaviour control due to the lacking in the receiving of the FMCG products. It was also observed that the FMCG companies that market the goods, products in which processed foods, foodstuffs and also distilled water were influenced by the failures due to the pandemic in their supply chain as this has been distributed in a long time (Dey and Sharma, L2017). However, the pandemic has contributed towards the minor changes where their businesses have been slow down due to the barriers.
 It was also shown that most of the factors have been influenced by the preferences of the customers while buying the products from FMCG companies and it has shown a negative impact on the consumer buying behaviour in the FMCG sector. Likewise, the severity of the problems was highly distinct where multiple demands were unable to be fulfilled and this has created issues in the life of the students (Suresh et al., 2018). Moreover, it was also observed that the factors that have affected their purchase intention that was divided into the product perception, service and the risk that was associated with the purchase however, such factors have been violated due to the pandemic. It was also explored that FMCG has relied on the days payable outstanding but a pandemic has been rendered in delaying the payments to the suppliers that were not sustainable. 
Though it has been observed that it was important to protect the DPO that was likely to become one of the functions that were more dynamic in preventing the financing solutions in managing the geographic coverage (Rajamohan et al., 2021). Moreover, it was also explored that students were facing issues in managing their studies as they were living in the isolation and mostly, they were ordering most of the FMCG products online and they were unable to get those products on time this has created frustrations in the students and it has affected their studies. As their behaviour was positively affected because they were not receiving their related orders due to the lockdown. 
[bookmark: _Toc85019284]1.3 Research Question
· How FMCG products are creating an impact on students buying intention?
· How did students perceive FMCG and its purchase while Lockdown?
· What factors could have influenced students to buy FMCG during Covid-19 Lockdown?
[bookmark: _Toc85019285]1.4 Research Objective
· To identify the factors that create impact on students buying intention over FMCG.
· To explore the extent to which students showed intention to buy FMCG during lockdown.
[bookmark: _Toc85019286]1.5 Research Problem
It has been observed that the research has gone through with the broader perspective where it has been observed that the behaviour of the students was positively affected due to the lacking in the movement of the FMCG products that was remained restricted because of the paucity of the trucks and the restricted movement due to lockdown (Ofosu-Boateng, 2020). However, the supply of the packed main goods has taken more days that needs to be stabilised as there was a lacking in the availability of the manpower, also there was a shortage of the good transports in the market as this has remained one of the major challenges in the rising pandemic. 
As there was a lack of efficiency in the FMCG delivery of their products because they were not able to provide relative servicing. Due to the Covid, they were not even able to reach the right stores at the right time and there was also lacking in managing the work orders either there was no visibility in the work order management as this has happened due to one of the main factors that were Covid (Gopalakrishna et al., 2018). Further, it has been observed that due to that the students have shown a positive effect in purchasing the FMCG products and this has created a huge impact on their research and projects. 
Also, it has been observed that there was a lack of visibility in the work of the order management that has limited the quality of insight that has been available with the FMCG management team. Besides that, when the work order volume has been increased with the multiple locations and the equipment inventories through which it has become one of the challenges for the FMCG in delivering the products on time (Parashar et al., 2017). This has created one of the issues that have affected the students. Further, it was also observed that the students purchasing intentions were referred to with the willingness in buying the products as they were not able to get their related products due to the pandemic and this has created a big gap in their research studies (Meera et al., 2017). Thereby, the pandemic has disrupted the education of the medical students in the clinical training in which the majority of the students were looking for the return to the clinical rotations because they were not able to fulfil clinical activities that were related to the FMCG products. Though it has been concluded that the outbreak of Covid-19 has brought one of the unforeseen challenges in the field of the studies of the students that was related to the development of the learning and training through the FMCG products, however, this has created a problem for the students in doing the research. 
Moreover, it has been observed that the pandemic has changed the student's behaviour that has been impacted in all aspects of their lives. Also, it was explored that their behaviour has strongly affected as their behaviour was differed significantly from one location to another depending on the geographies and culture (Memon et al., 2021). As the pandemic was making this dimension in the student's behaviour that was more complex. It was also observed from the research that Covid-19 has created a big impact on the lives of the students, as most of the businesses and global commerce was never been same that once it was all over the world (Sisodiya and Sharma, 2018).
From above analyses, it can be inferred that multiple new trends have directed the consumer model. Though most of the companies have found that it was getting difficult in giving the products and it has affected the students' life and created the big gap in their lives. In this research, there was a deep discussion has been explored through the variables of students related behaviours in which it has shown that how their behaviours have been affected (Trivedi, 2018). It was also explored that how many difficulties businesses were facing in delivering the FMCG products to the students due to the lockdown as pandemic has disturbed almost all the situation of the online system.
[bookmark: _Toc85019287]1.6 Chapter Summary
The chapter has explored related to the research on the FMCG products delivery during the pandemic as students were facing issues in receiving their products due to the lockdowns. Also, it has been explored that their behaviour was affected positively due to the delay in the receiving of their related FMCG products. Due to the pandemic, they were unable to receive the products as their supply chain was highly affected. It was also explored that Covid-19 has created different changes in the lives of the people. As the research study was systematically summarized that has created an impact in the environmental changes and also create a big impact in taking the FMCG products. Moreover, it was also observed that the student's behaviour has played an important and main role in the marketing of the fast-moving goods. However, the behaviour was highly affected through different factors as the main factor that has been included was supply chain management that has been affected due to the lockdown as the goods were unable to reach or might be possible there was a delay in the FMCG products they have ordered. Likewise, in this way, their consuming behaviour related to the goods was changed and it has created a big gap in perceiving the goods. All over the study has also explored that the students were not able to get the related products they have ordered as this has created a bad impact on the companies. Moreover, it was also observed that the study has identified the level of influences of different factors on the purchase of the FMCG products to respondents related to the research study.
Though the study has also revealed that students purchase depended on the branding and also the quality of the related products and also other variables that were creating the least impact in their lives. Moreover, comparative research studies have been considered in the study to explore more factors of the student's lives during the pandemic. Further, research has also revealed that how the students have shown their intentions in buying the FMCG products during the lockdowns. As the pandemic has changed the perceptions of the students and it has created many hurdles in the students’ lives through which it was observed that they were not satisfied with the FMCG products they have received during the pandemic.


[bookmark: _Toc85019288]Chapter 2: Literature Review
[bookmark: _Toc85019289]2.1 Introduction
The chapter 2 of the study is all about the defining of the topic with the existing literature present. In addition to this, the section of the literature review has constructed in some sections. With respect to this, the sections which are included in the literature review are as follows: in the first section the behavioural intentions have been discussed with respect to the purchase of the products; in the second section the perceived behavioural control is discussed. Also, the third section of the chapter have defined the social and the subjective norms. Additionally, the chapter is going to look on what are the attitudes of the students in terms of the purchase in the pandemic of the Covid-19. In accordance to this, the chapter have put forward the theoretical framework with the discussion related to the theory of the planned behaviour.  In the last, the chapter have been defining the hypothesis of proposed study as well. Initially, all of these have been discussed in the light of the other findings that are present in the existing literature. 
[bookmark: _Toc85019290]2.2 Behavioural Intentions
The term behavioural intention is defined as the factor of the motivation that have been influencing a particular kind of the behaviour in which the stronger the intention in order to perform any behaviour, the more likely the behaviour is going to be performed. In addition to this, the study of the Ajzen, (1991) have defined that the Behavioural Intentions are one of the parts of the theory of the Planned Behaviour Theory which is predicts an individual’s intention in order to engage in the behaviour at a specific place and the time. Moreover, the theory was developed in to explain the intention of the behaviours upon which the people possess the ability in order to expert the self-control. 
According to the study conducted by Di Crosta, (2021) the pandemic of the Corona Virus which is known as the COVID-19 is far more than the health crises: but this have changed the whole world. In addition to this, the analysis of the economic data upon the sales, this eventually dramatic scenario has tended to be heavily impacted the spending levels of the individuals. In other have a better understanding different sort of the studies are done in order to find out the student purchase behaviour and their antecedents related to the psychology. Previously studies have found out that in times of the crises the people willingness to buy the necessities and the non-necessities is found out to be affected. In relation to this, the study conducted found out that the student behaviour in terms of the necessities were predicted by the anxiety and the COVID related fear as compared to the other consumer behaviour towards the necessities and the non-necessities were predicted by the traits of the personality; self just cations for the purchasing and lastly the perceived stability of the economy.  However, it was found out that the pandemic of the Covid-19 has created considerable impact on the behaviour of the consumer. Moreover, it is also predicted the impact have resulted in the aggravated spending levels that is accompanied by the increase in the needs that are related to the psychology 
[bookmark: _Toc85019291]2.3 Perceived Behavioural Control
As per the study conducted by the Aschwanden et.al., (2021) the theory of the planned behaviour is one of the modules that have been aiming to explain out the individual factors that are linked with the engaging in the specific behaviours. Additionally, the theory has put forward that the perceptions of the control upon the engagement of the behaviour; attitudes that are towards the positive behaviour and in the last the subjective norms to perform that behaviour predict intentions related to the behaviour and that those intentions that are subsequently predict whether an individual engages in the specific behaviour. The apparent social control demonstrates an individual's view of how simple or troublesome it is to play out a conduct. The disposition toward a conduct shows an individual's overall evaluation of whether a specific conduct is either emphatically or adversely esteemed. The emotional standard alludes to an individual's apparent prevailing burden to or not to play out a specific conduct. While the apparent conduct control is the fundamental part of the nonvolitional cycle, the demeanour and the abstract standard are parts of the volitional interaction. With regards to the COVID-19 pandemic, every part might be an essential determinant in the forecast of whether individuals participate in preventive practices. For instance, individuals might be bound to utilize hand sanitizer on the off chance that they think this precautionary measure is not difficult to do (high saw control), viable (inspirational perspective toward hand sanitizer), and every other person does it (high saw prevalent burden).
Conversely, individuals might be less inclined to remain 6 feet from others in the event that they think this safeguard is hard to do (low apparent control), incapable (contrary disposition toward social removing), and a couple of others do it (low apparent prevailing burden). The current review plans to look at whether saw control, perspectives, and emotional standards of preventive practices were related with commitment in those practices. Seeing how the three centre parts of the TPB work out during the COVID-19 pandemic might offer important bits of knowledge for general wellbeing associations that expect to build the quantity of individuals participating in preventive practices during this pandemic and in future irresistible infection episodes.
[bookmark: _Toc85019292]2.4 Subjective and Social Norms
According to the study conducted by Tran, (2021) have looked at the relationship of saw control, perspectives, and abstract standard with commitment in eight distinctive preventive practices during the beginning of the COVID-19 flare-up in the United States (i.e., March 1829, 2020), when Americans were asked by the White House to follow the 15 days to slow the spread Covid rules.
These rules encouraged Americans to (a) remain at home in the event that they feel wiped out, (b) keep debilitated kids at home, (c) seclude on the off chance that somebody from their family has tried good for the Covid, (d) work or participate in tutoring from home, (e) keep away from get-together of in excess of 10 individuals, (f) try not to go to bars and eateries, (g) stay away from movement, shopping outings, and social visits, (h) abstain from visiting nursing homes or long haul care offices, and (I) practice great cleanliness. More seasoned grown-ups and people with prior conditions were additionally encouraged to remain at home and keep away from contact with others. A powerful measure to forestall the spread of COVID-19 is wearing covers out in the open spots. This arrangement is strongly suggested in numerous nations everywhere. This current review results show that aim to buy covers during the COVID-19 pandemic are decidedly and altogether affected by mentality toward covers, abstract standards, and saw social control.
Fundamentally, Vietnam is one of the main shopper markets, and the chances for the retailing business are tremendous. The buyers' buying expectation is for the most part dependent on administrations, quality, acknowledgment, and mindfulness. Nonetheless, in the predominant circumstance of COVID-19, individuals buy covers since they have an uplifting outlook toward veils, abstract standards, and saw social control. Albeit the current examination gives some clever bits of knowledge into the writing of COVID-19, still it isn't past restrictions, which offers openings for future exploration.
In the first place, it just evaluated the insight and expectation of residents of Ho Chi Minh City with restricted examples. Furthermore, we utilized cross-sectional information, which forestalls the generalizability of the discoveries and causality of deduction. Later on, specialists may embrace longitudinal information or blend techniques for a hearty test. Given Vietnam as the setting of our review, the legitimacy of the model can't be guaranteed for different nations.
[bookmark: _Toc85019293]2.5 Purchase Attitude of Students in Covid-19 Pandemic
In accordance to this, the study conducted by Laato, (2020) have explained the trends of the marketing of the health products in order to amend the public attention to the heath values found out to be increased in the duration of the Covid-19 Pandemic. Moreover, the sanitation was more an integrated solution to hand washing which was defined as one of the most effective way to prevent from the pandemic risk. With this, in order to found out that a total of the 150 respondents were used and the data is collected from them with the help of the purposive sampling method. Additionally, with the help of this study, it going to be easy to find out the purchasing of the hand sanitizer by the students. Surprising retail shopper conduct, like storing bathroom tissue and food, was accounted for all around the world during March 2020 when the COVID-19 infection swelled into a pandemic (Miri et al., 2020; Wang et al., 2020).
The assumed reason was not just the approaching wellbeing danger of COVID-19 and conceivable danger of being isolated, yet additionally fears of the illness making plants end creation and a worldwide disturbance of supply chains. Retail and purchaser administrations experienced this strange circumstance severally. The underlying scramble for specific things caused racks to purge, while an excess was made for other people. Google's (2020) COVID-19 local area portability report showed that admittance to retail and sporting administrations diminished impressively all around the world because of the pandemic after March 2020. The progressions in purchaser conduct affected not just supermarkets, helpful stores, cafeterias, and eateries yet in addition their providers.
It is significant for no less than three explanations behind retail and shopper administrations to comprehend the fundamental cycles and reasons that prompted the detailed strange conduct: first, to have the option to more readily respond to comparative circumstances later on; second, to help the presently enduring retail and purchaser administrations to manage the continuous COVID-19 pandemic; and third, to give information to an ideal progress to the new the norm of buyer and retail benefits that is relied upon to arise once the COVID-19 pandemic is controlled.
[bookmark: _Toc85019294]2.6 Theoretical Framework
[bookmark: _Toc85019295]2.6.1 Theory of Planned Behaviour
Alexa, (2021) have expressed, that the COVID-19 have acquired significant interruptions all aspects of our lives and the tension and instabilities encompassing the pandemic definitely impact the entire scope of buyer conduct. To additionally comprehend the specific situation and examples of conduct, different hypotheses were dissected and after a broad survey of the writing, we thought about that the most suitable model for this undertaking is the hypothesis of arranged conduct (TPB) proposed by the model proposed by has been utilised to decide the insights and buying expectations across an assortment of businesses and items, from food to apparel to online objections and even help conveyance drones.
Concerning subject of maintainability, the TPB model has demonstrated to be fruitful in clarifying different kinds of ecological conduct. The pertinence of the TPB model is additionally featured by the way that along with the hypothesis of contemplated activity (TRA) by, it is one of the most target models in the investigation of purchaser conduct, as closed after the examination of 53 distributed papers on the investigation of naturally concerned buy direct from 2000 to 2014.
As a result, there are many investigations utilizing this model to comprehend customers' purchasing conduct in typical occasions, for example, and, during questionable occasions as well. TPB proposes that there are three essential factors that impact a person's planned conduct, specifically: mentality, subject standards and saw social control. Demeanour toward the conduct alludes to how much an individual has a positive or ominous assessment of a particular conduct while the other two of the three TPB columns, emotional standard and saw social control, depict changes in customer conduct because of an emergency which impacts the buy goal or conduct. 
The writing survey uncovered various sentiments on the job of mentalities in depicting the conduct expectation. This last thought is frequently found in examinations on supportability. It is risky to utilise this a solitary single build as determinant of the real conduct since there are numerous different investigations distinguishing the "green disposition conduct hole". This articulation uncovers that the positive demeanour towards feasible items don't really change over in buying those items. 
Regardless, in spite of the way that various examinations allot various effects of perspectives, this develops stays one of the mainstays of the TPB model, as an indicator of procurement expectations and thusly buy conduct. As different investigations propose, the economical social point is well headed to happen when a singular's mentalities toward naturally concerned perspectives are positive and cosy connections, like companions or family, are presumably going to enable a singular's lead.
[bookmark: _Toc85019296]2.7 Empirical Analysis
The present study has been revolving around the theoretical approach of the purchase of the FMCG products in response to the pandemic of the Covid-19. In addition to this, the student’s perspective in terms of the purchasing have been found to be influenced by the behavioural intentions. With this, the study has been founding the association of the TBP theory on the student’s perspective in terms of the purchasing of the products. In response to this, it has been found out that FMCG products like that of the sanitizers have been purchased more in times of the Covid-19. 
[bookmark: _Toc85019297]2.8 Conceptual Framework
The term conceptual framework is defined as the written or it can be a visual representation of the relationship that is expected in between the variables. Additionally, the variables are referred to as the properties or it can characteristics of the study that is the to find in the study. Respectably, the conceptual framework is generally developed upon the bases of the literature review of the studies and the theories that are related to the topic.  
Additionally, in the present study, the variables are four in the number. Accordingly, the study is going to evaluate around these variables. Eventually, the attitude; subjective norms and the perceived behavioural control are the dependent variable upon the behavioural intention. With respect to this, the study has been revolving around these variables. Since, covid-19 is one of the most serious pandemics which the world has been seen. Additionally, the students purchasing have been changed in terms of the response of the pandemic of the COVID-19. In accordance to this, the study has been proposing the influence of this dependent variable on the purchase of the FMCG products (see figure 1).





[image: ][bookmark: _Toc85019387]Figure 1: Conceptual Framework

[bookmark: _Toc85019298]2.9 Proposed Hypotheses
The topic namely, the COVID-19 Lockdown Effects on Students Intention to Purchase FMCG product: A theory of planned behaviour approach have been revolving around the following hypothesis: 
· Hypotheses 1: Attitude has a positive and significant impact on behavioural intention.
· Hypotheses 2: Subjective norms have a positive and significant impact on behavioural intention.
· Hypotheses 3: Perceived behavioural control has a positive and significant impact on behavioural intention.
[bookmark: _Toc85019299]2.10 Chapter Summary
In order to summarise the literature review, it can be stated that the chapter has discussed that the term behavioural intention is defined as the factor of the motivation that have been influencing a particular kind of the behaviour in which the stronger the intention in order to perform any behaviour, the more likely the behaviour is going to be performed. Moreover, the pandemic of the Corona Virus which is known as the COVID-19 is far more than the health crises: but this have changed the whole world. In addition to this, the analysis of the economic data upon the sales, this eventually dramatic scenario has tended to be heavily impacted the spending levels of the individuals. In other have a better understanding different sort of the studies are done in order to find out the student purchase behaviour and their antecedents related to the psychology. Also, the theory of the planned behaviour is one of the modules that have been aiming to explain out the individual factors that are linked with the engaging in the specific behaviours. Additionally, the theory has put forward that the perceptions of the control upon the engagement of the behaviour; attitudes that are towards the positive behaviour and in the last the subjective norms to perform that behaviour predict intentions related to the behaviour and that those intentions that are subsequently predict whether an individual engages in the specific behaviour.




[bookmark: _Toc85019300]Chapter 3: Research Methodology
[bookmark: _Toc85019301]3.1 Introduction
[image: ]In the current chapter of the research study, the important elements of the research methodology that have been used for the current study have been explained in detail and for this purpose, the structure, as well as the information from research onion by Saunders et al. (2009) has also been kept into consideration (see below figure). This chapter is helpful for the researcher to conduct a research study in which the researcher highlights possible ways that how to collect data, what techniques are necessary to use for conducting the research study. The statistical data that is needed to conduct the research study.







[bookmark: _Toc85019388]Figure 2: Research Onion – Source: Saunders et al. (2009)

Therefore, this chapter includes the different parts to be studied. The first part of this chapter is Research Philosophy and, in this part, there would be a discussion on epistemology, in the second part of this research report there would be discussion on research paradigm and the third part of this chapter that would be taken into consideration is the research approach that would be based on the deductive research approach. The fourth part of this chapter is the data collection method through which research has to collect data such as using closed-ended surveys.
Additionally, the fifth part of the research methodology has consisted of the sampling method. In this part of the research methodology, there would be a discussion on systematic random sampling. Furthermore, there would be a discussion on the Statistical Techniques such as regression, Cronbach alpha, correlation, frequency analysis. Moreover, the next parts of the discussion that are to be taken into consideration are Limitation of the Research, Ethical Considerations, Time Horizon (cross-sectional), and the final part of the chapter is Chapter Summary. These are the main parts of this chapter that are necessary to into account to conduct a research study on Fast-Moving Consumer Goods (FMCG). There would be a detailed discussion on all of these parts that are very helpful for the research to continue the research study to make the research study more fruitful and beneficial both for academic and practical purposes.
[bookmark: _Toc85019302]3.2 Research Philosophy 
The research methodology of the research study is considered the most important part of the research study because it helps the researcher to make the research study more fruitful and enables the researcher to carry forwards the research study. In this regard, the research philosophy can be defined as the process in which the researcher can defined the research philosophy in the way that Research philosophy influences the stance or approaches that the researcher takes to conduct analysis within his/her study, on other hands the research epistemology that is opposite to the doxology (Snyder, 2019). Research epistemology is the process in which Epistemology focus on increasing the limits of knowledge. In the Western tradition, there are major two types of research philosophies that have been identified in the field of science are known as positivism also known as scientific and other one is interpretivism. 
In this study, the main purpose of choosing the research philosophy to conduct the research study on Fast-Moving Consumer Goods (FMCG) is that it helps the researcher to conduct the research based on the scientific methods that provide accurate results (Kumar, 2018). The other advantage of using the research philosophy in the case of current research is that it does not simply base on the research conclusions but based on the depth data and analysis of the research study. It is also helpful in the sense that its conclusions cannot be based on the observations but based on depth analysis.
The research philosophy is the quantitative research approach that helps the researcher to conduct the research study by gathering and collecting the quantitative data that is considered to be more reliable as compared to qualitative research data. It is also helpful for the researcher to make scientific assumptions based on the objective information gathered by the researchers (Flick, 2015). In the case of current research, another use of research epistemology is that it is a well-defined and well-structured study providing accurate discussions and decisions for researchers. It is also believed that there are certain scientific rules and laws on the which of which the research studies can be conducted with fewer chances of errors and there are little chances of variances and changes in the research results and a result, the research study becomes more accurate and fruitful when it has been put into experiments and used for the applications (Pandey and Pandey, 2015).
For the current research, the ontological stance of objectivism has been taken with regard to choosing the appropriate research philosophy. The reason why this stance has been taken under the current study is linked with the fact that it has assisted the researcher in producing objective findings based on conducting an appropriate investigation with regard to understanding the behavioural intentions of the student towards purchasing FMCG products during the Covid-19 pandemic. In other words, the objective stance has helped in eradicating the potential chances of prejudice or subjectivity that tends to result while using other philosophies like interpretivism that are commonly used in qualitative studies (Hiller, 2016).
Moreover, the epistemological stance that has been taken in this study is based on using positivism. The reason why this stance has been taken for the current research is related to its focus or emphasis on factual knowledge that, according to this paradigm, can only be attained through senses or observations. In other words, the paradigm of positivism has also helped in providing objective findings or inferences related to understanding how the purchase intentions of the students have been influenced under the Covid-19 pandemic with regard to purchasing FMCG products (Park et al., 2020). This, in turn, has also helped in improving both the quality of the research and the reliability of its findings. More information on this stance has also been provided in the research paradigm section.
[bookmark: _Toc85019303]3.3 Research Paradigm 
The other part of the research methodology Research paradigm for which positivism has been selected or positivism that is used by the researcher in their research studies. Before explaining the applications and uses of the research paradigm in the case of Fast-Moving Consumer Goods, it is necessary to define the Research Paradigm. The Research Positivism can define as the process in which researchers share the sets of common beliefs, norms, values and traditions with the main purpose of identifying the existing problems, reasons of problems and to find out the best possible solutions in an effective manner (Mackey, and Gass, 2015). In the study of Taherdoost (2016), research positivism has helped a lot to clearly defining that there is a positive and interlinked relationship between the natural and physical sciences based on which research studies can be conducted.  
Whereas on the other hand there is a great discussion has been made to identify that either the research paradigm is suitable for social sciences or not. There are certain scientific applications and uses of using the research paradigm in the case of current research; the paradigm research helps the researchers to conduct the research studies based on certain assumptions, notions, and estimations that are more suitable for the scientific and research stud. It was also helpful in gathering the only accurate and related knowledge to conduct the research studies that are very essential for the researchers because it saves them time and cost for conducting the research studies (Taherdoost, 2016). Additionally, the positivism research philosophy is beneficial in the regards that it is more scientific and accurate than the qualitative research methods.
Another benefit of using the research positivism by the researcher is that it helps in getting the accurate and the most applicable results by gathering the related data. Additionally, it is very helpful on other phenomena that is build ups the interest and careers of the young generation to become successful in the field of research. It is helpful for the researchers to conduct deep research studies and analyses on the Fast-Moving Consumer Goods to provide detailed information to the managers of current research to make accurate results. The managerial applications for the current research are that this research approach helps the managers of current research to make effective and efficient results by using the results of this research study in the time of Covid-19 (Taherdoost, 2016).
[bookmark: _Toc85019304]3.4 Research Design 
Concerning the above discussion, it has been carried forward that research design is another aspect of the research methodology that enables the researchers to define what research design is needed to include in the research study, either there is a need of using the quantitative research design or the qualitative research design. The Research design can be defined as the process of conducting the research studies by designing and making the research framework and techniques that are necessary to be chosen by the researchers to conduct the research study (Walter, and Andersen, 2016). It also defines that what types of research tools to be taken and how they can be used to conduct the research study.
 	In the current research the quantitative research design has been used. The quantitative research design can be defined as the research design that is mainly based on the numbers and statistics needed to be used in the research studies (Opoku et al.,2016). The key elements of the quantitative research design are including numbers, facts, and figures, graphs. The purpose of adopting the quantitative research design is that as it is based on the facts and numbers, it provides fruitful results to the researchers to conduct the research study on the current research. As the FMCG is the fastest-selling consumer goods so it needs accurate facts and figures about the customer’s preferences and expectations. This research design will help the policy and decision-makers of the current research to make such types of efficient decisions that are helpful for the company to make the positive performance of a company and its brands (Al Kilani, 2016).
There are certain reasons to use the quantitative research design in the case of current research is that; this type of research design helps the researchers to collect a large sample size to conduct the research study. In this regard, it also helps in getting accurate results. Another advantage of using the quantitative research design is that it helps the researchers to collect and gather the research-related data very quickly and accurately in an effective way. It also helps the researcher to collect data on the real based conditions and phenomena or it can be said that it helps the researchers to gather the real-time data (Igwenagu, 2016). Another advantage of the quantitative research design is that it helped make the research decisions based on variables used in the research studies.
[bookmark: _Toc85019305]3.5 Research Approach 
The research Approach is another part of the research methodology. The research approach identifies what research approach needed to be used by the researchers in the research study either to use the deductive research approach or to use the inductive research approach. But in the case of current research, the deductive research approach has been taken into research account. First, the research approach can be defined as the process in which the researcher develops the detailed plans and procedures with detailed steps to collect the research data and to conduct the research analysis, and finally to make the interpretations of that type of data (Mishra, and Alok, 2017). In the Research approach, the researchers can identify the research problems, find out the data about the occurrence of that problems, and take the necessary steps to find out the best solutions to those problems. 
While the deductive research approach can be defined as the process in which researchers explore and define the phenomena to test the theories whether these theories are relative or valid to these environments and circumstances are not. The deductive research approach helps in creating the new hypothesis based on the existing and new gathered research data. The main advantages of using the deductive research approach in the case of current research are that it helps the researchers to identify and to explain the relationships between two elements such as variables and concepts (Bairagi, and Munot, 2019). Another advantage of adopting the deductive research approach in the case of current research is that it helps the researchers in measuring the quantitative concepts based on the gathered data from different sources. Furthermore, it helps the researchers in generalising the findings and results of research from general to specific (Hegde, 2015).
[bookmark: _Toc85019306]3.6 Data Collection Method
Data collection methods that have been used by the researcher in the case of current research are questionaries. The 50 students from the University of Northampton were taken into consideration to collect the research data (also see appendix 4 to view participants’ information). The main instrument of data collection was surveyed in which the candidates were given closed-ended questionnaires (closed-ended questions are those in which respondents had the limited choices to answer the given questions such as yes or no, agree or disagree, or neutral). In this regard, the student was given the choice to answer the questions in the form of yes or no. Along with this, the Likert Scale was used to measure the efficiency and effectiveness of research results (Bresler and Stake, 2017) (see appendix 1). The sample size was 50 in this research study. The questionnaires have been provided in the appendix section of this report.
[bookmark: _Toc85019307]3.7 Sampling Method 
The sampling method is a way in which researchers collect the statistical data from the large sample size or population and make a strong analysis based on that type of gathered data. In the case of current research, the convenience sampling method was used to select the research participants. In this sampling technique, the sample for the study is typically drawn from that part of the population that is considered close to hand by the researcher. In other words, the researcher while drawing the sample by using this technique tends to approach those research participants who he/she considered convenient to reach or contact to collect the data for the study easily (Etikan et al., 2016).
The reason why this sampling technique has been used for the current research was primarily linked with the need to maintain social distancing while collecting the data by finding the right respondents for this study during the Covid-19 pandemic. As the researcher found the students of the University of Northampton convenient to approach for collecting the data for the current study during the Covid-19 pandemic, this, as a result, motivated the researcher to use this sampling technique and select the research participants accordingly.
[bookmark: _Toc85019308]3.8 Statistical Technique 
Statistical techniques are the tools, models, and mathematical formulas that are used by the researchers in the analysis of raw data and to get effective results by arranging these data into a well-organized form. The main statistical techniques that are used by the researchers in their research studies are regression, Cronbach alpha, correlation, and frequency analysis. Regression analysis can be defined as the process in which the researcher makes predictions about the predicted variables from the large size of controlled variables. Whereas Cronbach alpha can be defined as the tool or instrument that is used to measure the internal consistency of a research study (Basias, and Pollalis, 2018). 
It is also used to measure the scale reliability and it also identifies the relationships between different forms of research groups of variables. Furthermore, correlation can be defined as the process in which researchers can understand and explain the mutual relationships of two or more two groups of variables. Finally, frequency analysis can be defined as the process in which researchers can study the frequency of letters or the frequency of groups of letters. The frequency analysis is also known as the counting letters (Ragab, and Arisha, 2018). These were all types of statistical techniques used by the researcher in the case of current research.
[bookmark: _Toc85019309]3.9 Limitation of the Research
The main limitations associated with this research study are that the sample size of the research study is only based on 50 respondents that are not considered wise for accurate research results. Another limitation of this research study is that it is based on the quantitative research methodology. The main disadvantages of the quantitative research methodology are that it sometimes provides false facts and figures on which research results can be affected, another disadvantage of this quantitative methodology is that it is very developed, for this purpose researchers have to develop separate hypotheses, and designing different types of models needed to gather and analyse the research data and results (Ragab, and Arisha, 2018).
Another disadvantage of using the quantitative research methodology is that its data can be misled as it provides the data in the form of facts and figures that can lead be inaccurate. Furthermore, the applications of this research study cannot be used for practical life as its results are not based on the large sample size that can lead to making the wrong decisions. Therefore, the researchers must consider these limitations when researching the future. Ignoring these limitations cannot give accurate and fruitful results but for the academic and practical life purpose (Basias, and Pollalis, 2018).
[bookmark: _Toc85019310]3.10 Ethical Considerations
This research report has been conducted with the consent of respondents by providing them the consent form that has also been provided in the appendix 1 of this report. This research report has also been written by considering all the safety measures of concerned society. Therefore, there is no form of risk associated with this research report. It can be used by any person without any hesitation. The respondents voluntarily participated in filling out the questionnaires. Besides this, ethical approval for the current study was also obtained from the University of Northampton and the ethical approval form has also been provided in appendix 2 of this research.
[bookmark: _Toc85019311]3.11 Time Horizon 
The cross-sectional time horizon can be defined as the research process in which researcher can conduct the research study by observing the things at one point of time (Ngozwana, 2018). This research has been based on cross-sectional data because a researcher has conducted this study at a specific time on different research variables such as Attitude Construct, Social Norms Construct, Behavioural Intention Construct, and Perceived Behavioural Control Construct. The researcher has considered multiples factors while conducting this research study at one specific time horizon.
[bookmark: _Toc85019312]3.12 Chapter Summary
In a nutshell, the research discussion has been made on the research methodology of this research report. There are different elements of research methodology that have been taken into account that explained how data has been collected by the researcher, the instruments which were used by the researcher to conduct this study. In this research report, the ethical limitations have been also considered, in which there is explained that this data is only based on the quantitative research approach that can lead to misleading of the research results because sometimes this approach provides false facts and figures, numbers, and graphs to the researchers.
There has been mentioned in this report that the cross-sectional data has been used as the researcher has conducted this research study at a specific period by taking the different factors such as Attitude Construct, Social Norms Construct, Behavioural Intention Construct and Perceived Behavioural Control Construct. And finally, ethical considerations of this research report have been discussed, in the ethical considerations, it has been concluded that there is no risk associated with using this research report because it has been conducted with the concern of all respondents by providing them research consent form provided in the appendix section of this report.

[bookmark: _Toc85019313]Chapter 4: Analysis, Findings, and Discussion
[bookmark: _Toc85019314]4.1 Introduction
This chapter has presented the findings of the detailed analyses that have been conducted on the variables associated with attitude, subjective norms, and purchase behavioural control in order to determine their impact on the behavioural intentions of students (who are studying at the University of Northampton) to purchase and hoard FMCG products during the Covid-19 pandemic. In this regard, the chapter has been divided into four main sections. In the first section of this chapter, a brief analysis of the demographic profiles of the students who were surveyed for this research has been provided, for which the results of the frequency analysis have been examined. This also includes the analysis of descriptive statistics for each variable of the study.
While the second section of this chapter has focused on providing the results of the Cronbach’s Alpha analysis that was used to measure the reliability of the collected data from the students. Whereas, in the third section of the chapter, the results of the regression and correlation analyses have been presented, which have also helped in testing the hypotheses of this research. Finally, in the fourth section of this chapter, a detailed discussion on the findings of the quantitative analyses has been provided for which the results of the current study have been compared with the previous literature.




[bookmark: _Toc85019315]4.2 Frequency Analysis – Demographic Profile of the Respondents

[bookmark: _Toc85019431]Table 1: Gender of the Students
	Gender

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	Male
	30
	60.0
	60.0
	60.0

	
	Female
	20
	40.0
	40.0
	100.0

	
	Total
	50
	100.0
	100.0
	



In table 1, information about the gender of the students of the University of Northampton who were surveyed for this research has been provided. By looking at this information, it can be inferred that most of these respondents of the survey were male students (i.e., 60 percent). While, on the other hand, the proportion of female students within the questionnaire survey was around 40 percent (see below figure).
[bookmark: _Toc85019389]Figure 3: Gender of the Research Participants

[bookmark: _Toc85019432]Table 2: Age of the Respondents
	Age

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	18 to 25 years
	13
	26.0
	26.0
	26.0

	
	26 to 30 years
	25
	50.0
	50.0
	76.0

	
	31 to 40 years
	7
	14.0
	14.0
	90.0

	
	41 years or above
	5
	10.0
	10.0
	100.0

	
	Total
	50
	100.0
	100.0
	



Similarly, the above table is showing that from the 50 students who were surveyed for this research, around 26 percent of them were aged between 18 to 25 years. Whereas 50 percent of these students were aged between 26 to 30 years. While 14 percent of the students who participated in the survey were also aged between 31 to 40 years and only 10 percent of the students in the survey had an age of around 41 years or above (see below figure as well).[bookmark: _Toc85019390]Figure 4: Age of the Research Participants


[bookmark: _Toc85019316]4.2.1 Descriptive Statistics
[bookmark: _Toc85019433]Table 3: Results of the Descriptive Statistics
	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Attitude
	50
	1.00
	5.00
	2.1533
	.98333

	Subjective Norms
	50
	1.00
	5.00
	2.1667
	[bookmark: _Hlk85018836].87870

	Behavioural Intention
	50
	1.00
	5.00
	2.1133
	.90504

	Perceived Behavioural Control
	50
	1.00
	4.00
	1.8933
	[bookmark: _Hlk85018856].64397

	Valid N (listwise)
	50
	
	
	
	



From the above table, it can be clearly seen that the mean or average values that have been obtained for the variables associated with attitude, subjective norms, behavioural intention, and perceived behavioural control are around 2.1533, 2.1667, 2.1133, and 1.8933, respectively. Whereas, the values for these variables have also been deviated from their stated standards by around 0.98333, 0.87870, 0.90504, and 0.64397, respectively.
[bookmark: _Toc85019317]4.3 Cronbach’s Alpha Analyses

[bookmark: _Toc85019434]Table 4: Overall Results of the Internal Consistency – Cronbach’s Alpha Analysis
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.953
	12



In the above table of reliability statistics, the results of the Cronbach’s Alpha analysis have been provided to measure the internal consistency of the collected data from the students during the survey. By looking at the Cronbach’s Alpha value within this table (i.e., 0.953), one can infer that the collected data from the students for which 12 closed-ended Likert scale questions were used in the questionnaire is highly reliable.
This is because this value is exceeding the minimum criterion of 0.7, which is often used as a standard for measuring the reliability or internal consistency of the data that is collected for any given research (Vaske et al., 2017). Thus, since the value that has been obtained from the Cronbach’s Alpha analysis is around 0.953, it can be concluded that the collected data from the students during the survey is internally consistent and can be relied upon while providing high-quality inferences within this report.
[bookmark: _Toc85019435]Table 5: Cronbach’s Alpha Analysis – Attitude
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.871
	3



Similarly, table 5 is indicating that the data which was collected for the independent variable of “attitude” from 3 items (or Likert Scale questions) is also internally consistent since the Cronbach Alpha’s value in the table is higher than 0.7 (i.e., 0.871). However, when it comes to the variable of “perceived behavioural control” then it can be seen from table 6 that the Cronbach’s Alpha value for this construct is less than 0.7 (i.e., 0.626). Nevertheless, since this value is still higher than 0.5, the data that have been collected for this variable from 3 items can still be considered fairly reliable.
[bookmark: _Toc85019436]Table 6: Cronbach’s Alpha Analysis – Perceived Behavioural Control 
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.626
	3



Likewise, table 7 is clearly indicating that the construct associated with “subjective norms” also has high reliability. This is because the Cronbach’s alpha value that has been obtained from the data of three Likert Scale questions that were asked for this variable is around 0.933, which is higher than 0.7.
[bookmark: _Toc85019437]Table 7: Cronbach’s Alpha Analysis – Subjective Norms
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.933
	3



Finally, in table 8, the results of the Cronbach’s Alpha analysis for the dependent variable of “behavioural intentions” of the student have been provided. As the alpha value for this variable in the table is also higher than 0.7 (i.e., 0.883), the data that has been collected for this dependent variable from 3 Likert Scale questions can also be considered as internally consistent or fairly reliable.
[bookmark: _Toc85019438]Table 8: Cronbach’s Alpha Analysis – Behavioural Intentions
	Reliability Statistics

	Cronbach's Alpha
	N of Items

	.883
	3



[bookmark: _Toc85019318]4.4 Regression Analysis
Within this section of the report, the results of the regression analysis have been provided and for conducting and interpreting the results of the regression analysis, a 95 percent confidence interval was taken/used in order to test the hypotheses and examine the relationship between the variables of this research.


[bookmark: _Toc85019439]Table 9: Results of the Model Summary Table
	Model Summary

	Model
	R
	R Square
	Adjusted R Square
	Std. Error of the Estimate

	1
	.966a
	.933
	.929
	.24176

	a. Predictors: (Constant), Perceived Behavioural Control, Attitude, Subjective Norms



As can be viewed from table 9, the value of correlation (i.e., R-value) that has been obtained during the regression analysis is around 0.966. From this value, it can be concluded that there is a strong and a positive correlation between the predictors (i.e., Perceived Behavioural Control, Attitude, Subjective Norms) and the explained variable (i.e., Behavioural Intention) of this research. This is because this value has a positive sign and it is also higher than 0.5 (Sarstedt and Mooi, 2019). Similarly, the value of the coefficient of determination (i.e., R-square) within the model summary table is around 0.933.
This value is indicating that approximately 93.3 percent variation under the explained variable of behavioural intention has been caused by the change under the predictors associated with perceived behavioural control, attitude, and subjective norms. This also means that only 6.7 percent variation under the variable of behavioural intention is accounted for by the change under other variables that are not part of this research. Besides this, the value of R-square has also been adjusted at 0.929 as highlighted by the model summary table.



[bookmark: _Toc85019440]Table 10: Results of ANOVA
	ANOVAa

	Model
	Sum of Squares
	df
	Mean Square
	F
	Sig.

	1
	Regression
	37.447
	3
	12.482
	213.570
	.000b

	
	Residual
	2.689
	46
	.058
	
	

	
	Total
	40.136
	49
	
	
	

	a. Dependent Variable: Behavioural Intention

	b. Predictors: (Constant), Perceived Behavioural Control, Attitude, Subjective Norms



In table 10, the results of ANOVA have been presented, and within this table, it can be clearly seen that the degree of freedom (i.e., df) value is around 46. By using this DF value, a critical value of 2.807 can be obtained from the F-distribution table at α = 0.05 (see appendix 3) for the three predictors of this research. Since this critical value of 2.807 is less than the f-value (i.e., fitness value) of 213.570 which is provided in the ANOVA table, it can be concluded that the entire regression model of this research is statistically significant at a 95 percent confidence interval. This statistical significance of the regression model can also be verified or validated from the value of significance that has been provided in the ANOVA table. As this value of significance is also less than 0.05, it can again be inferred that the entire model is statistically significant.
[bookmark: _Toc85019441]Table 11: Results of Coefficients
	Coefficientsa

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	t
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	-.381
	.108
	
	-3.531
	.001

	
	Attitude
	.116
	.060
	.126
	1.941
	.058

	
	Subjective Norms
	.468
	.069
	.454
	6.781
	.000

	[bookmark: _Hlk82687274]
	Perceived Behavioural Control
	.651
	.090
	.463
	7.218
	.000

	a. Dependent Variable: Behavioural Intention


The results of the coefficients that were obtained during the regression analysis have been provided in table 11. By using the beta values from this table, the regression equation has also been created to depict the relationship between the predictors and the explained variable of this study. This regression equation has been provided below.
Y = 0.116X1 + 0.468X2 + 0.651X3 – 0.381
Where:
Y = Behavioural Intention
X1 = Attitude
X2 = Subjective Norms
X3 = Perceived Behavioural Control
By looking at the above-provided regression equation, one can infer that when the predictor associated with attitude (X1) is increased by a unit, the explained variable of behavioural intention (Y) is (ceteris paribus) increased by approximately 0.116. Similarly, the equation is also showing that when the variable of subjective norms (X2) is increased by a unit, the variable of behavioural intention (ceteris paribus) increases by around 0.468. Finally, from the above regression equation, it can also be inferred that when the predictor of perceived behavioural control (X3) is increased by a unit, the dependent variable of behavioural intention (ceteris paribus) increases by around 0.651. Besides analysing the regression equation, it is also important to understand the significance of the predictors in order to determine whether they are truly impacting the variable of behavioural intention (Darlington and Hayes, 2017). For this purpose, the t-values of each predictor of this research that are provided in table 11 can be examined.
In this regard, upon analysing the t-value of the predictor associated with “attitude”, one can infer that it is slightly less than the value 2 (i.e., 1.941), which is often used as a standard or criterion to determine the statistical significance of the independent variables under any given research (Darlington and Hayes, 2017). However, since the proposed hypothesis related to this variable associated with “attitude” was one-tailed, it can be concluded that it is statistically significant at a 95 percent confidence interval since its t-value is still higher than 1.711. Nevertheless, the statistical significance of the variable associated with attitude can still be considered as insignificant by looking at its p-value, since it is higher than 0.05 level of significance (i.e., 0.058). Thus, from these results, it can be concluded that hypothesis 1 of this research has been rejected by the regression model and the variable associated with attitude is not a true impactor of the explained variable of behavioural intention.
Likewise, by analysing the t-value of the predictor associated with subjective norms, it can again be inferred that this predictor is also statistically significant at a 95 percent confidence interval since its t-value (i.e., 6.781) is also higher than 2. Moreover, the p-value of this predictor in table 11 is also less than 0.05, which is clearly indicating that this predictor is also truly impacting the explained variable of behavioural intention at a 95 percent confidence interval. Thus, from these results, it can be concluded that hypothesis 2 of this research has been accepted as per the results of the regression analysis.
Finally, upon analysing the t-value of perceived behavioural control in the table of coefficients (i.e., 7.218), it can also be concluded that this variable is also statistically significant as its t-value is higher than the value of 2. Moreover, the p-value of perceived behavioural control is also less than 0.05 level of significance which is also making it evident that this predictor is also a true impactor of behavioural intentions of students (at a 95 percent confidence interval). Thus, this also means that hypothesis 3 of this research has also been accepted. 

[bookmark: _Toc85019319]4.5 Correlation Analysis
[bookmark: _Toc85019442]Table 12: Results of the Correlation Analysis
	Correlations

	
	Attitude
	Subjective Norms
	Perceived Behavioural Control
	Behavioural Intention

	Attitude
	Pearson Correlation
	1
	.770**
	.746**
	.821**

	
	Sig. (1-tailed)
	
	.000
	.000
	.000

	
	N
	50
	50
	50
	50

	Subjective Norms
	Pearson Correlation
	.770**
	1
	.765**
	.905**

	
	Sig. (1-tailed)
	.000
	
	.000
	.000

	
	N
	50
	50
	50
	50

	Perceived Behavioural Control
	Pearson Correlation
	.746**
	.765**
	1
	.904**

	
	Sig. (1-tailed)
	.000
	.000
	
	.000

	
	N
	50
	50
	50
	50

	Behavioural Intention
	Pearson Correlation
	.821**
	.905**
	.904**
	1

	
	Sig. (1-tailed)
	.000
	.000
	.000
	

	
	N
	50
	50
	50
	50

	**. Correlation is significant at the 0.01 level (1-tailed).



The results of the correlation analysis that was conducted to examine the data which was collected from the students during the survey have been presented in table 12. By looking at this table (and as explained earlier), it can be inferred that there is a strong, as well as a positive correlation between the predictors and the explained variable of this research. The reason behind this is linked with the fact that the Pearson correlation values that exist between the predictors (i.e., perceived behavioural control, attitude, and subjective norms) and the explained variable of this research (i.e., behavioural intention) are higher than the value of 0.5 (i.e., 0.821, 0.905, and 0.904, respectively). Moreover, as the values of significance between the predictors and explained variables of this research are also less than 0.01, it can be concluded that these variables are linearly correlated with each other.
[bookmark: _Toc85019320]4.6 Discussion
From the above-conducted analyses, it can be inferred that the findings of this research are highly in line with the existing literature, as well as with the postulations that the previous authors have made with regard to explaining the impact of perceived behavioural control, attitude, and subjective norms on the variable associated with behavioural intentions. For instance, similar to the study of Alexa et al. (2021), the findings from the above analyses have also shown that perceived behavioural control and subjective norms have influenced the attitudes of the students towards purchasing and hoarding FMCG products within the Covid-19 pandemic.
One potential reason behind this can be found from the studies of Hebeshy (2018) and Lehberger et al. (2021) who have contended that during the Covid-19 pandemic, as well as the resulting lockdown situations that were observed globally, people were compelled to purchase those important FMCG products or items in high quantities for which they had expectations that these products would become scarce or out of stock in the markets. These essential products were mostly related to food items, toilet papers, hand sanitisers, and so forth. Due to this prediction associated with the shortages of important FMCG products and essential items, the decision to purchase and hoard these products during Covid-19 was found to become uncontrollable for most people. Thus, from these findings of Hebeshy (2018) and Lehberger et al. (2021), one can infer that the same behaviour might have been demonstrated by the students of the University of Northampton, which in turn, has caused the variable of perceived behavioural control to significantly impact the behavioural intentions of these students towards purchasing the FMCG products.
Similarly, when it comes to the subjective norms that have also influenced the behavioural intentions of students significantly to purchase FMCG products in the Covid-19 pandemic (as highlighted by the findings of this study), then it can also be inferred that this finding is also aligning with the postulation which was given by Gibson et al. (2021) that during the Covid-19 pandemic, the purchase behaviours of the people were also significantly influenced by the judgments of their significant others (i.e., friends, parents, spouse, etc).
This is because, in their study, the authors were found to contend that due to the expectations related to the shortages of important FMCG products/essential items in the markets, people were found to face a social pressure with regard to meeting the needs of their families that, in turn, caused them to demonstrate panic buying behaviours (Gibson et al., 2021). This, as a result, also influenced their behavioural intentions towards purchasing and hoarding these products in large quantities.
This is because people were noted to become worried that if they fail to purchase these products, then the important commodities (including FMCG products) for their families (especially over-the-counter medicines) would risk running out of stock if the lockdowns in response to preventing the coronavirus lasted for several months (Gibson et al., 2021; Flowers et al., 2017). Thus, the same fear might have influenced the purchase behaviours and intentions of students who were surveyed for this research. This, in turn, might have also caused them to demonstrate panic buying behaviours in the Covid-19 pandemic while purchasing FMCG products like toilet papers, over-the-counter drugs, food items, and so forth.
Besides facing the social pressure from family members or friends, students might have also faced this pressure from their teachers, friends, and even from the regulatory or governmental bodies. This might have also influenced their behavioural intentions towards purchasing and hoarding FMCG products as indicated by the findings of this study. Again, the example of this can be found from the study of Shetty et al. (2020) who argued that one unintended effect of the governmental policies related to making it mandatory for people to wear face masks and use hand sanitisers to remain protected from the coronavirus was realised in many countries in the form of shortages of these important items from the markets.
This is because, these policies, as well as awareness that were created by teachers, healthcare institutes, and other regulatory bodies related to wearing face masks and hand sanitisers again, caused people to demonstrate panic buying behaviours towards purchasing these FMCG products. Moreover, similar to the other essential items that have been discussed above, people were also found to become worried/anxious that such important life-saving products would run out-of-stock from the markets (Shetty et al., 2020; Thakur and Kiran, 2021).
Similarly, when it comes to the significant and positive impact of attitude on the behavioural intentions of the students to purchase FMCG products that have been observed under the findings of this study, then it can again be inferred that this finding is also aligning with the existing literature and previous studies. An example of such a study can be taken from the article of Roșu et al. (2021), where it has been postulated that the attitudes of people in the Covid-19 pandemic were significantly influenced by the subjective probabilities that they had created related to purchasing and hoarding important essential items (including FMCG products) with regard to producing a certain outcome.
In this regard, and by using the theory of planned behaviour (similar to the current study), the authors argued that since people had created a subjective probability that purchasing and hoarding essential items like over-the-counter medicines, toilet papers, food, and other FMCG products would allow them to survive the challenges of the lockdowns that were imposed in response to the Covid-19 pandemic, this as a result significantly influenced their behavioural intentions to purchase these products (Roșu et al., 2021). Thus, it can be inferred that the same subjective probabilities might have been created by the participants (i.e., students) of the current study, which in turn, would have influenced their attitudes, as well as the resulting behavioural intentions to purchase FMCG products in the Covid-19 pandemic.
[bookmark: _Toc85019321]4.7 Chapter Summary
From this chapter of the report, it can be concluded that all the important predictors or independent variables of the current study (i.e., perceived behavioural control, attitude, and subjective norms) have significantly impacted the explained variable of behavioural intentions of the students related to purchasing FMCG products under the Covid-19 pandemic. The findings that were obtained during the quantitative analyses that have been presented within this chapter are also in line with the previous literature and postulations that past authors have made regarding these variables within their studies. By considering these findings and discussions that have been made within this chapter of the report, a detailed conclusion and several useful recommendations have also been provided in the last chapter of this study.



[bookmark: _Toc85019322]Chapter 5: Conclusion, Recommendations, and Future Implications
[bookmark: _Toc85019323]5.1 Conclusion
The main objective of the study is to examine the effects of lockdown on the intention of students to purchase Fast Moving Consumer Goods (FMCG) products from the market. This research work contains the details which can enhance and improve our knowledge of the economic impact on planned purchasing of people in different countries globally. The findings from the present research work, combined with the experience in the relevant literature and support the suggestion which students buy them intends based on their affiliations. Many experts forecasted that deadly ailments shall not leave the entire globe sooner and later. Though, in meanwhile we might also have to live by trailing the proper hygienic rules and regulations. This shall be the next normal survival in the economy. 
This research work is conducted on a sample size of fifty students. Out of them, sixty percent are males and forty percent are females. Moreover, when it comes to age, the majority of the students were found to belong from the age groups of 18 to 25 years and 26 to 30 years. The data used in the study is also reliable and collected from reliable sources. It has increased its credibility. If the results of the regression are examined so, it can be seen that there is a strong and positive relationship exists between predictors and explained variables used in this research study. 
From the ANOVA table used in the regression analysis, it can be seen that the sig value is less than 0.05 so, we reject our null hypothesis and conclude that our model is the best fit. It is also important to discuss here that if the sig value is greater than 0.05 so, we will accept our null hypothesis and reject our alternative hypothesis (Bickel, 2021). It is favourable for our research work. If we relate these statistical results from our research study so, we can say that there are significant and positive impacts of lockdown due to COVID-19 on the intentions to purchase FMCG goods by students. 
ANOVA analysis in regression is used to test the goodness of fit. The goodness of fit in ANOVA measures that how well do the observed data corresponds to the fitted model. It contrasts the observed values with the expected values. Since the model is the best to fit so, it can be said that values are accurately predicted in our research model. 
It was also observed that the study has been comprised with the student’s attitude that has shown the positive effect because of the low supply and rise in demand in the FMCG products, whereas it was also observed that the students have also shown the positive effect in their perceived behaviour control due to the lacking in the receiving of the FMCG products. It was also observed that the FMCG companies that market the goods, products in which processed foods, foodstuffs, and also distilled water were influenced by the failures in their supply chain as this has been distributed. However, the pandemic has contributed towards the minor changes where their businesses have been slow down due to the barriers.
It was also shown that most of the factors have been influenced by the preferences of the customers while buying the products from FMCG companies and it has shown a negative impact on the consumer buying behaviour in the FMCG sector. Likewise, the severity of the problems was highly distinct where multiple demands were unable to be fulfilled and this has created issues in the life of the students. 
It has also been seen that Students and other people across the globe have intended to buy medicines and all the medication products. It is because there is an arising need for medicines in COVID-19. During COVID-19 people started to become health conscious and try to maintain a healthy lifestyle. So, in such cases, they started to have planned purchases of the FMCG products such as medicines. It will increase the demand for medicine in the country. Apart from it due to lockdown they also intend to keep the stock of medicines and other FMCG products so, due to it, they planned to purchase FMCG products to satisfy their needs. This rationale proves that lockdown has significant and positive effects on the planned purchase of FMCG products. 
Primary quantitative research is conducted in this research study. However, this study has some limitations such that the sample size of this research work is based on fifty participants. It is not considered accurate for research work. Furthermore, it is also important to highlight here that applications of this research work could not be utilized in real-world conditions. These are used for hypothetical situations. So, it is important to say that researchers have to work on this research work with all these research limitations in near future. Cross-Sectional Data is used in the current research study. A cross-sectional study permits the researchers to gather data from large data set and find and contrast the differences between groups. The cost sectional data help us in this research work a lot, it helps us to conduct the research work in a short period. It also needs fewer financial resources to conduct this research work. It is one of the biggest advantages of collecting cross-sectional data for checking the authenticity and significance of any research study. 
In these conditions’ government of the country urges residents of the country to use hand sanitizers and face masks as a safety measure to prevent COVID. Moreover, teachers and educational facilitators also urge students to use and wear face masks and hand sanitizers. So, these also put considerable effects on the purchase intention of people to buy FMCG products. It is also seen that during COVID-19 people have to take the necessary precaution to neglect from getting infected by this noble virus. So, in such conditions, people intend to buy face masks in bulk quantity which has modified their buying patterns. Therefore, it is appropriate to say that the rise in restrictions and the need to adopt precautionary measures has modified the buying behaviour of people live in the country and they intend to have planned purchase of FMCG products to satisfy their needs and wants.
[bookmark: _Toc85019324]5.2 Recommendation 
It is suggested that professional marketers being stakeholders in Fast Moving Consumer Goods (FMCG) industry must be regulated so that market forces which might manipulate a rise in prices of products shall be controlled. Agencies in charge of regulation in prices of goods shall be controlled. Marketing agencies who are in charge to regulate prices of consumable products particularly must count in a point of duty to make sure that there is no random increase in prices of goods. This shall further make the lives of people living in the country happy and contented. To producers, it is suggested that more workers must be hired for the aim to fulfil the need for goods due to COVID, which is yet to leave civilization. This will raise manufacturing and profitability for a firm which is the ultimate aim and objective of the firm.
To students, this study suggests that when identical events occur in the future, so there must be an effort to have the awareness concerning set precedence on what to buy and whatnot. It can be said that there must not be panic purchasing of certain classes of products. Showing high panic purchase shall only raise prices of goods in the market, that observes the economic law of higher demand of the product in the market, the higher its prices charge by shop keepers in the market, as a general law been applied in economics across the globe. Moreover, this study suggests that efforts must be made by manufacturers particularly in the Fast-Moving Consumer Goods industry to finance more have buildings and other resources that shall assist in preserving products against identical conditions like COVID-19 in near future.
This study recommends that more research work must be carried out on some other elements which can add to consumer behaviour during and after COVID. This shall assist form more and more robust suggestions. It is suggested that Fast Moving Consumer Goods industry must be regulated such that demand and supply which would be regulated for instance demand and supply which would raise prices of goods must be controlled. The marketing agency in charge of the increase in prices of Fast-Moving Consumer Goods particularly must be count as a point of duty to make sure that there is no random increase in prices of products. This shall further make the lives of people easier for people living across the world.
It is recommended that during the present situations firms in market needs to sale products online. It will help them a lot to have the planned Fast-Moving Consumer Goods products through proper planning from the market. It will increase sales of the firm and also help them to increase profitability. In short, it is rational to say that increase in planned purchase of Fast-Moving Consumer Goods products by students is beneficial for the firms. 
The Covid-19 has the immediate disturbance of economic activity across the region, as shown by decreasing crude oil, and declining the consumer buying pattern and business confidence as various countries closed, community quarantine and buy essential products from electronic commerce market, temporary shutdown of firms and limitations on traveling if they affected from viruses. Therefore, in such cases, students prefer to stay at their home and avoid traveling abroad, due to it their purchasing behaviour also changes. So, in such cases, students' intention to purchase Fast Moving Consumer Goods (FMCG) has declined. It demonstrates that lockdown due to COVID-19 has put a negative impact on the intention of students to purchase Fast Moving Consumer Goods (FMCG).    
It is recommended that stores should opt to choose digitalization and buy and sell products online. The transition of digitalization has helped a lot to control the declining trend in economic productivity, present, and future, and by easing distance learning and work from remote areas. Moreover, social media could be an important benefit, however, electronic commerce is possible to raise as clients neglect brick and motors shops and crowded collection places and further raise the usage of their trading channels. To mitigate the perceived risks, the availability of transparent data is much needed by clients. 
Digitalisation also helps the firm to keep rolling their sales and maintain the cash flow streams. Since, during COVID-19 and such conditions, people are instructed to maintain social distancing and suppose to take all possible measures to maintain their health safe. So, in such conditions before lockdown and during lockdown customers become more conscious about the purchase of products. They started to plan their purchase so, that they could purchase all the required items in sufficient quantity. So, that all their needs and wants are always fulfilled on time and they never face issues to spend their lives. It shows that the COVID-19 lockdown changes the buying pattern of people's lives in different countries globally. People started to plan their purchases and never wait to purchase the product when the need arise. This shows that there is a significant and positive impact of the Intention to Purchase FMCG products by people. 
[bookmark: _Toc85019325]5.3 Future Implications
The direction of future research could be perceived in scenario of research limitations-modifications in consumer behaviour are examined in a country study (without prejudice to other areas, the continent, or even world level). However, other significant demographic characteristics of a pandemic might be used to measure the effects of consumer shopping patterns, and the use of purposive sampling methods can be pragmatic to communicate the particular classes of respondents in various research studies. 
During the pandemic, individuals could modify where and how they shop. Businesses that bought new customers during pandemics must try to retain customers during and after lockdown. Online sellers could assist to have trust among their new lockdown clients by remitting them footage of orders being collected and packed by members of staff wear protective apparel. They could also assist to form loyalty by offering a different kinds of delivery premiums. For instance, free delivery of goods outside main hours and same day or next day delivery implications. Small and local convenience shops could provide pre-bookable shopping appointments external of their busy times to mitigate the number of numerous products and contact in the shop at any point in time.
This shall also assist to overwhelmed the limits of broad aisles in fewer formats, it can also be efficient for big supermarkets to assists in reducing lines both in and out. They can also provide local delivery services at a low cost to assists to secure local clients who are frightened or not able to leave their houses. Such initiatives would assist to have trust and confidence among local clients. They could also form loyalty after lockdown by providing benefits such as rebates for low spending or even loyal schemes based on shopping products frequently from the market to retain new clients.
The study emphasizes that exposure to various data sources guides cyberchondria. Research Scholars in recent past time mostly examined the relationship between cyberchondria and individual elements, for instance, self-esteem and stress sensitivity. We have expanded on research studies conducted in past by demonstrating that exposure to online data sources and information overload raised the cyberchondria in context COVID-19. As a panoramic feature of cyberchondria is reading via data from numerous sources, this empirically found relation is not astonishing. The outcome offers future proof that cyberchondria is a mounting ailment. Exposure to have online data sources leads to the availability of more and more awareness. So, we incorporate this body of literature by recognizing sources as a predictor of cyberchondria specifically in the scenario of global pandemic conditions. We also exhibited that cyberchondria guides behavioural attitudes such as intention to self-isolation and intent to form unplanned purchases.
We examined the impact of self-efficacy by decomposing it into self-isolation self-efficacy and buying goods by self-efficacy. This has rotten approach offered a fine-grained understanding of the effects of self-efficacy on consumer buying behaviour. The outcomes show the effects of two-self efficacy variables were irregular. Therefore, these outcomes raised PMT research during a pandemic and other research work through support thoughts of contextualizing self-efficacy to particular attitude. 
Previous research work conducted in recent past few years has utilized S-O-R to discuss the attitude of the buyer in various conditions. However, to the best of our knowledge, not in the scenario of a pandemic. When we adopted S-O-R in current situations, we applied the data sources such as information overload as an element, and perceived harshness as the psychological feedbacks, and intents to self-isolation and form unusual buying as a behavioural response. We also established hypothesized associations. Therefore, we conclude that S-O-R is a vigorous framework that could provide explanations to consumer behaviour in sense of COVID-19. 
The governmental bodies have released strict limitations on people living in the country as a way to get and suppress the spread of COVID. Though, much concentration was also given to inform and educate people about the current conditions with COVID-19, stress the significance to wash and sanitize hands and maintain social distancing as a preventive measure. So, it has also increased the need for sanitizer and hand soaps in the market. People have started to purchase these products from the market just to keep them secure from getting infected. It has increased demand for such products in the market and also has urged students to buy such kind of Fast-Moving Consumer Goods products from the market. A market is a place where the principles of buyers and sellers interact regularly to make purchases and sale of products to satisfy their needs and wants. 
The current outcomes support the research work did in past on outbreaks, by demonstrating the perceived sternness is associated directly to adopt all such measures. This applies that to some extent; it is useful to concentrate on the importance of conditions faced by people across the globe. Though, the perceived serenity was also connected to intents to form the unplanned purchase in the market. This is not astonishing to support that the manner to spend lives. This shows that consumers and retailers could forestall unusual consumer attitudes during COVID, or any conditions for that issue by observing what other types of attitudes of people to plan to buy products to satisfy their needs and wants. 
The retail sales have raised in early phases of COVID-19, restaurants, cafeterias and another foodservice business suffered mainly from government-enforced restrictions and their businesses has suffered from restrictions imposed by the government of the country. Moreover, trends in google search engines exhibit a decline of thirty percent in the use of retail as well as recreational services. This decline in consumer buying activity merged with the modification in consumer activity compelled not only clients and retailers, however, also vendors to quickly adapt their trades to the new status quo. Illustrations include restaurants and grocery shops focusing more on online sales and takeaway deliveries of products, it is also said that consumer products retailers increasingly sterilizing their shops. The perceived harshness and intention to self-isolation have raised the intent to form unusual or unplanned purchases. Therefore, users stocked up on foods and other products for a long time.
The unusual buying might have been beneficial for the grocery shops not only in short term. As individuals were outlay more time at home and eat out less, they probably had to purchase more food than usual from grocery shops. The advantages of this transition of the trade from restaurant to grocery shops might have been declined to some extent. Though as individuals buy grocery products in less quantity, so they were also less probably to purchase products impulsively. In addition to trends of students and retailers, comprehending what steer this type of change in behaviour of consumer in various kind of marketing studies conducted in recent past few years.     
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CONSENT FORM FOR PROJECT PARTICIPANTS

Title of Project:
Dear Participant:
You will be given a copy of this Consent Form to keep and refer to at any time.
Tick the appropriate column for each item if your answer is “yes” or “no” 

	
	Statement
	YES
	NO

	1
	I have read and understood the Participant Information Sheet and know what the research involves.
	
	

	2
	I have been given the opportunity to ask questions about the project and
my participation.
	
	

	3
	I voluntarily agree to participate in the project
	
	

	4
	I understand that I have the right to withdraw at any time, without having to explain my reasons for doing so.
	
	

	5
	The procedures regarding confidentiality have been clearly explained to me
	
	

	6
	I understand and agree that my participation involves taking part in the questionnaire/interviews/focus groups being audio recorded and /or video-taped.
	
	

	7
	The use of the data in research, publications, sharing and archiving has been explained to me.
	
	

	8
	I understand that the data will be kept at a specialised data centre at the University of Northampton and may be used for articles or reports as an output of this research project, but my confidentiality and anonymity will
be maintained.
	
	

	9
	I do not want to reveal my identity in this project and in any output of this research and understand that my identity will be kept anonymous.
	
	

	10
	I agree to participate in this research procedure as outlined to me above
	
	



Thank you
Researcher:

















SURVEY QUESTIONNAIRE
Dear Respondent,
My name is [Student Name] and I am a student at the University of Northampton. I am currently writing my dissertation and, in this sense, I am conducting a research study whose main objective is to analyse the effects of the COVID-19 Lockdown on Students’ Intention to Purchase Fast-Moving Consumer Goods (FMCGs). FMCGs can be described as those products that are sold promptly and at a relatively low price. These products can include non-durable household goods like beverages, packaged food, toiletries, hand sanitisers, cosmetics, dry goods, over-the-counter medicines, and other consumables.
Kindly note that the purpose of the survey is strictly related to my dissertation and not related to any other business purposes & issues. Your participation is 100% voluntary, but if you choose to participate in this study, it will be of great support to my studies. Your participation is anonymous, and all information provided is confidential. Questionnaires will be analysed at an aggregate level to get a global view of the students’ purchase intentions regarding FMCG products during the Covid-19 pandemic and no questionnaire will be singled out. The questionnaire should take about 15 minutes to answer. Finally, please also note that you have the right to withdraw from participating in this study at any point while filling in this questionnaire.
Thank you for your kind assistance.
· Gender
1. Male
2. Female

· Age
1. 18 to 25 years
2. 26 to 30 years
3. 31 to 40 years
4. 41 years or above





	Attitude (Alexa et al., 2021; Hebeshy, 2018; Flowers et al., 2017; Gibson et al., 2021; Lehberger et al., 2021)
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	1. My purchase behaviour towards buying FMCG products was significantly changed during the lockdown that was imposed during the Covid-19 pandemic.
	1
	2
	3
	4
	5

	2. In response to the Covid-19 pandemic and the resulting lockdown situation, my attitude towards buying FMCG products from the internet was increased significantly.
	1
	2
	3
	4
	5

	3. During the Covid-19 pandemic, my attitude with regard to buying and hoarding FMCG products was increased due to the fear of shortage of these products.
	1
	2
	3
	4
	5

	Perceived Behavioural Control (Alexa et al., 2021; Hebeshy, 2018; Flowers et al., 2017; Gibson et al., 2021; Lehberger et al., 2021)
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	4. My decision to purchase and hoard FMCG products during the lockdown situation caused by the Covid-19 pandemic was beyond my control.
	1
	2
	3
	4
	5

	5. Factors like discounts and potential shortages of products were found to significantly influence my purchase behaviour towards FMCG products in the Covid-19 pandemic.
	1
	2
	3
	4
	5

	6. Whether I manage my purchase behaviour towards FMCG products during the Covid-19 pandemic is entirely up to me.
	1
	2
	3
	4
	5

	Subjective Norms (Alexa et al., 2021; Hebeshy, 2018; Flowers et al., 2017; Gibson et al., 2021; Lehberger et al., 2021)
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	7. During the Covid-19 pandemic, I felt under pressure from my friends and family members to purchase and hoard FMCG products significantly.
	1
	2
	3
	4
	5

	8. During the Covid-19 pandemic, my friends and family members whose opinions I respect, thought that I should purchase and hoard FMCG products.
	1
	2
	3
	4
	5

	9. My family members and friends who are important to me supported my decision to purchase and hoard those important FMCG products that were getting scarce in the markets due to the increased panic buying by the people of these products.
	1
	2
	3
	4
	5

	Behavioural Intention (Alexa et al., 2021; Hebeshy, 2018; Flowers et al., 2017; Gibson et al., 2021; Lehberger et al., 2021)
	Strongly Agree
	Agree
	Neutral
	Disagree
	Strongly Disagree

	10. My attitude significantly influenced my behavioural intentions to purchase and hoard FMCG products during the lockdowns that were imposed in response to the Covid-19 pandemic.
	1
	2
	3
	4
	5

	11. I have planned to purchase and hoard FMCG products during the Covid-19 pandemic in the future as well.
	1
	2
	3
	4
	5

	12. Unless my family members or friends disapproved of my decision to purchase and hoard FMCG products during the Covid-19 pandemic, I intend to demonstrate this purchase behaviour in the future as well.
	1
	2
	3
	4
	5
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Postgraduate Taught Research Ethics Application Form

	Title of Project
	Dissertation Report: The COVID-19 Lockdown Effects on Students’ Intention to
Purchase Fast-Moving Consumer Goods: A Theory of Planned Behaviour Approach

	Name of Researcher
	

	SECTION A

	
	
	YES
	NO
	N/A

	1
	Will you describe the main research procedure to participants in advance, so that they are informed what to expect?
	✓
	
	

	2
	Will you tell participants that their participation is voluntary?
	✓
	
	

	3
	Will you obtain consent from participants? 
	✓
	
	

	4
	If the research is observational, will you ask participants for their consent to being observed.
	✓
	
	

	5
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	✓
	
	

	6
	With questionnaires/interviews, will you give participants the option of omitting questions they do not want to answer?
	✓
	
	

	7
	Will you describe the main research procedure to participants in advance, so that they are informed what to expect?
	✓
	
	

	
If you have ticked No to any of questions 1-7, then your project is NOT low risk 


	8
	Will your project involve deliberately misleading participants in any way?
	
	✓
	

	9
	Is there any realistic risk of any participants experiencing either physical or psychological distress or discomfort? 
	
	✓
	

	10
	Will it be possible to link identities or trace information back to individual participants in any way?
	
	✓
	

	11
	Will the study involve discussion of sensitive topics (e.g. sexual activity, drug use, ethnicity, political behaviour, potentially illegal activities)?
	
	✓
	

	12
	Will financial inducements (other than reasonable expenses, compensation for time or a lottery / draw ticket) be offered to participants?
	
	✓
	

	
If you have ticked Yes to questions 8-12, then your project is NOT low risk 


	
	
	YES
	NO
	N/A

	13
	Does your project involve work with animals?
	
	✓
	

	14
	Do participants fall into any of the following special groups? 
If they do, please outline on page 2 how you will take account of their needs.

Note that you may also need to obtain satisfactory Disclosure and Barring Service (DBS) clearance

	
	
	YES
	NO 
	N/A

	
	a) School Children?
	
	✓
	

	
	b) People with learning or communication difficulties
	
	✓
	

	
	c) Patients
	
	✓
	

	
	d) People in custody
	
	✓
	

	
	e) People engaged in illegal activities (e.g. drug-taking)
	
	✓
	

	
SECTION B

	Please provide full details of your project below 
(if insufficient detail is provided and the precise nature of the study is not clear your supervisor will NOT approve the project and your form will be returned)

	
State the aims and objectives of this research: 

To identify the factors that create impact on students buying intention over FMCG.
To explore the extent to which students showed intention to buy FMCG during lockdown.


	How will participants be recruited? Who will they be (i.e. number, age, and gender?):

Participants will be included by the random sampling.


	Details of the informed consent process (If required, use the Informed Consent and Participant Information Sheet templates provided and submit with this form): 

The participants will be informed about the purpose and the nature of research.
 



	Description of the method (please submit your research instrument (survey questionnaire, interview questions that you will be using to collect data with this form if relevant):


There would be a discussion on systematic random sampling. Furthermore, there would be a discussion on the Statistical Techniques such as regression, Cronbach alpha, correlation, frequency analysis.



	Where will this research be conducted? 
University of Northampton



	What steps have been taken or will be taken to ensure appropriate permissions are obtained? (N.B. provide a copy of correspondence i.e. letter, emails granting you permission must be submitted with your ethics submission):

The consent form submitted to the supervisor and the university relevant department.



	Name (Caps)
	Signature of Student
	Date:





	This project has been 

✓approved in its current form 
✓declined and will need to be revised and resubmitted
The following required revisions are stipulated.




	Print Name
Supervisor:
or
Module Leader: 
	Signature
	Date:
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Study title
The COVID-19 Lockdown Effects on Students Intention to Purchase FMCG product: A theory of planned behaviour approach 

Invitation paragraph
You are being invited to take part in a research study. Before you decide whether or not to take part, it is important for you to understand why the research is being done and what it will involve. Please take time to read the following information carefully'.

What is the purpose of the study?
To identify the factors that create impact on students buying intention over FMCG.
To explore the extent to which students showed intention to buy FMCG during lockdown.

Why have I been invited to participate?
Participants will be included by the random sampling.

Do I have to take part?
It is up to you to decide whether or not to take part. If you do decide to take part you will be given this information sheet to keep and be asked to sign a consent form. If you decide to take part you are still free to withdraw at any time and without giving a reason.

What will happen to me if I take part?
There would be a discussion on systematic random sampling. Furthermore, there would be a discussion on the Statistical Techniques such as regression, Cronbach alpha, correlation, frequency analysis.

Will my information in this study be kept confidential?
All information collected about the individual will be kept strictly confidential (subject to legal limitations).

What should I do if I want to take part?
They will have included by random sampling with their will.

What will happen to the results of the research study?
The answers from the participants will be added to the analysis and they help in concluding the results with the meaningful results. This will impact the efficiency of the study in a realistic manner.

Who is organising and funding the research?
I am conducting the research as a student at the University of Northampton and the Faculty of Business and Law. 

Who has approved this study?
The research has been approved by the FBL Research Ethics Committee 

Contact for Further Information
**You should give the individual a contact point for further information. This can be your name or that of your supervisor (if you are a student). You should add that if they have any concerns about the way in which the study has been conducted, they should contact the student’s supervisor. Please provide their contact details. 

Thank you
Thanks for your participation.

Date
The information sheet should be dated.

Gender	
Male	Female	0.6	0.4	


Age	
18 to 25 years	26 to 30 years	31 to 40 years	41 years or above	0.26	0.5	0.14000000000000001	0.1	
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